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All responses, by number of meaningful
social connections per week
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Key Program Outcomes Scores,

. by Customer's Connection with Volunteer
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Qutcomes Scores (out of 5)
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I don't know them I know a little bit I know them I know them very
very well at all about them somewhat well well
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Feeling part of a community* Feeling accepted by one's community*
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Finding it easy to share one's Belief that community service
thoughts and feelings with other +219p Providers can help with one's current
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Having a sense of purpose in life* Enjoying life and having fun*
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Visit time > 2 mins (n=285) compared to < 2 mins (n = 403)

Access to Services
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Belief in community services to
support one in need
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Knowledge of how to access
local support services
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Personal Community
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Having a strong community of
family and friends*
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Community Belonging

A=2a2=74«
+8% ~orEES
Feeling a sense of belonging
with one's community*
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Access to Financial
Services EFEKY— EX
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Access to local financial support
services
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Community Acceptance
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Feeling accepted by one's

community®
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EE g O) ﬁ_ Ji 3Iﬁ Enjoy life and having fun Feeling one's life has purpose
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Holistic Wellness - Holistic Wellness - Holistic Wellness -
Enjoyment Purpose Self-Acceptance

Liking oneself
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Access to Relationships -
Personal Community

Having a strong community of
friends and family around

oneself”
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Sense of Connection -
Community Belonging

Feeling part of a community
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Overall Wellbeing Score,

by Volunteer Type
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Feeling part of a community
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Personal Community
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Having a strong community of
family and friends*
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Acceptance
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Feeling accepted by your
community*
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Loneliness

+9%

Feeling less lonely or
isolated*
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Words of Affirmation
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Having someone that

encourages and praises you*
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