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Meals on Wheels 
Service Model • Delivering nutritional and healthy food to 

sustain health and wellness 
• Facilitating reliable and trusted social 

contact
• Monitoring and responding to a client’s 

holistic wellbeing needs as part of a ‘more 
than just a meal’ service model



• Impact Thesis
• Co-designed measurement approach
• Self report surveys  re wellbeing and 

service experience
• Randomised sample of customer 

population - 744 responses 
• All volunteers - 792 responses 



Key Findings
 
1. Majority of 
MoWSA clients 
report less than 
one  meaningful 
social connection 
a day 



Client stories



Key Findings

2. Connection 
is key to overall 
wellbeing 



Key Findings 

3. Stronger 
relationships 
associated with 
better 
outcomes



Strength of 
current 
relationships  



Key Findings 

4. Length of 
visits matters; 
number of 
visits does not

Visit time > 2 mins (n = 285) compared to < 2 mins (n = 403)



Top five 
predictors of 
wellbeing for 
clients



Key Findings 

5. MoWSA 
volunteers 
have higher 
wellbeing than 
other 
Australians



Key Findings 

6. Volunteering 
with MoWSA 
builds a sense 
of belonging



Summary 
A few minutes of meaningful social 
connection makes a significant wellbeing  
difference for both clients and volunteers. 



So what?

 Strong evidence for funders and policy 
makers for benefits of the MoWSA 
service model.

 Opportunity to target, strengthen and 
increase effectiveness of social 
connection in our service delivery process

 Great evidence to support volunteer 
recruitment 



Thankyou

mealsonwheelssa.org.au
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